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Teaching Scheme (Hours per week)

Evaluation Scheme (Marks)

Lecture | Tutorial | Practical | Credit | University Assessment | Institutional Assessment | Total
3 - - 3 70 30 100
Subject Contents
Sr. Topic Total | Weight
No Hours (%)
1 | Marketing Research:
-Definition, overview, nature, types of marketing research, scope and its
objectives.
-Marketing research process, primary and secondary data —its main sources, 9 2504
research design, Features of a Good design, Different Research Designs,-
sampling, sampling methods/techniques(Probability & Non Probability
sampling) , Questionnaire- characteristics and its types, -Ethical issue in
marketing research,
2 | Advertising and communication mix:
Definition, concept, main objectives of advertising, different media of
advertising, determination of advertising budget. Advertising Message-
Meaning , Process of developing advertising message 9 25%
-Communication —definition & its process, Personal selling —Definition and its
main process, publicity, public relations, Promotions, management of sales
force, publicity v/s advertising.
3 Distribution channel:
-Introduction , meaning , overview of physical distribution -characteristics,
components of physical distribution - warehouses-classification and its key
. : : : X o 9 25%
issue, Transportation—Meaning and its key issue - types of distribution
channel, functions of distribution channel, important factors influencing
marketing channel
4 | Market control & audit:
Market control -meaning , need or importance of Market control, -
Tools/types of market control 9 25%
Marketing audit- concept , meaning of market audit -key issue or decision in
marketing audit -components of marketing audit
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